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Why Historypin? 



Civic Engagement Is Declining



Engagement Enhances Happiness



Engagement Enhances Well-Being

Quitting 
Smoking

Joining  
a Group



We Believe That

Local people

Sharing stories about a 
shared place

Build stronger local 
connections

Actor 
+ 

Action 
= 

Impact





First World War Hub 



Use And Value 



285 local FWW projects - an incredible diversity  
(264 HLF grantees)



Projects & Pins 

 
2,593 pins  

70/30% contemporary/historical material 

2,502 photos 

67 videos 

24 sound recordings 



21 projects from ANZAC Australia and Canada



Centenary projects now have a permanent home on Historypin



Search projects and items by location



Search by “theme” or keyword



Incorporation of “Street View” creates some of the most interesting images



Posting old images really creates sense of “Then” and “Now”



Engagement Centres have their own homes



Community Projects are associated with these areas



Projects post documentary evidence relating to their areas



Old photography is particularly resonant



Adding video and media opens a more contemporary presentation of projects



Sometimes the community responds with text or identifications



The community responds with links to reference sites such as wikipedia, 
which Historypin displays as “cards”



Responses include links to Lives of the First World War, 
also rendered as “cards” on Historypin



Occasionally these responses generate give-and-take between project and audience



Value to Projects 

Audiences are discovering the projects. 

People around the world are 
contributing & participating. 

Projects are related to each other in the 
Centenary context. 

Projects seeing value are those with the 
willingness to engage communities  
via a digital tool.



Insights From The Hub 
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1. Project Creation Is Driven By Outbound Comms. 



2. Social Media Plays A Big Role In Attracting Visitors 



150 conversations were held between Historypin and grantees  
• via Intercom (in-app communications) 
• email 
• telephone 

Roughly 50% of grantee projects required some level  
of personal support in setting up and populating their projects. 

We saw a substantial drop in support requests (50%)  
after usability improvements to project creation.

3. Community Support Is Needed 



Roadmap Reflections 



• Citizen Science 
• Accessibility 
• Infrastructure 
• User Experience

Roadmap 



Thank You! 

@Bfk 
@Historypin


